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“Just the Facts, Ma’am”
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Rise in Household Income Successful Buyers
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First-time Buyers Remain Suppressed

60%
50%

33%
30%

Historical norm: 39% among primary residence buyers
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Median Age of Home Buyers
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First-time Buyers: Skipping the Ring
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Buyers Skipping the Baby
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Birth Rates At Lowest Level in 30 Years

Child care is too
expensive

Want more time for

. the children | have
Worried about the &
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July 5, 2018, New York Times, Morning Consult



Home Search Is Going Well

15% all buyers
AND
20% of unmarried couples

Neighborhood based on proximity
to vet/outdoor space for pet
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S
99% part of family &
89% would not give

Babies With 4 Legs

Importa

nt: 85% large
enough home &
95% housing

community

¥ undertook
renovations for pet

up pet due to
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Animal House: Remodeling Impact

&

&

vy

NATIONAL
ASSOCIATION of
REALTORS®

RRRRRRR



Everyone Wants a Similar Home=No Inventory
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2018 Home Buyer and Seller Generational Trends Report



MAXY COUPLES ARNE MOVING BACK TDO MOTHER TD S0LVE THE HOUSING
PRODLEM~NEWS NOTE.

f mother in-law wed offen jest;
But to her we now make our request,
Like thie prodigal son of biblical lore,
We penitents wish to return once more.

From the landlords grasp we fly infear:
Tothe motherinlaw whomwe nowhold deat:

'B nardotrealtor » Following

nardotrealtor #TET - Apparently there have
always been boomerang kids. (Mational Real
Estate Journal, June 21, 1920)
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1 in 5 Younger Boomers=Multi-Gen Home
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First-Time Buyer: Prior Living Arrangement
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Expected Tenure Median Years
16

15

10

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

. . NATIONAL
First-time Buyers —Repeat Buyers [ ssocitionss

RRRRRRR

Profile of Home Buyers and Sellers



Actual Tenure in Home is Elevated: Median Years
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Downpayment Knowledge Gap

Wrong idea: 87%
non-owners need  Reality: Typical for

10% or MORE first-time buyers
7%
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Aspiring Home Buyers, 2017, Profile of Home Buyers and Sellers



But, the Downpayment was Higher in the Past?
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Difficulty Saving for Downpayment
30% 27%
16%
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Student Debt Massive Barrier
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How Can Responsible Millennials Save?
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Non-Homeowners: Student Debt Delays Home Buying

100%

8 0,

Median Delay: 7 years

%

Yes, impacted No impact on No, helped ability Don't know Don't want to
ability to own
purchase NATIONAL
m ASSOCIATION of
| REALTORS®

RRRRRRR

Student Loan Debt and Hounsing Report



Among Owners: Delay Selling & Buying New Home

No, loans did not delay selling home =45%
Yes, too expensive to move & upgrade to a : 21%

new home

Yes, problems w/loans impacted credit for a ' 4%
future mortgage

Yes, underwater on home/ loans limited J 39
ability to pay

Median Delay: 3 years _
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Buyers with Student Loan Debt
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Translates into Home Prices Among Successful Buyers
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Focus Group Results: Non-Owners
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Focus Group Results: Owners

Family
help!
More
likely to
be older Owners
& White
Sacrifices
home
quality &
location

Doctoral Work Using Profile of Home Buyers and Sellers

Bought
before
degree/
home
price rise
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Forgotten Generation: Gen Xers
<

‘ 13% had
\) | distressed

Longest |
& sale
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Buyer Use of Agents
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Agent-Assisted Sales at All-Time High
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Business Activity

17%
business 72% real

ffroml estate is the
rererrails . - ONLY
\ occupation

44% real from

estate | repeat
primary clients
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Homeownership Rate Of NAR Members

100%
89%
339 . 87% L
I 65% I I I
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39% of NAR Members Own a Second Property, Of Those

27% own a vacation home

70% residential rental

22% own a commercial property

NATIONAL
ASSOCIATION of
REALTORS®

RRRRRRR

2018 Member Profile



Apple Pie, Baseball, Homeownership

w7, 9in 10 non-owners
ik part of their

" American Dream

81n 10 want
to own In
the future
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THE ECONOMIC IMPACT
OF A TYPICAL HOME SALE

In Virginia
The real estate industry accounted for $93,053 million or 18.2% of the gross state product in 2017.

TOTAL ECONOMIC IMPACT

$92,611

Income generated from Expenditures related Multiplier of housing .
. : . New home construction
real estate industries to home purchase related expenditures
“ "~
$25,956 $4,142 $14,447 $48,067
28.0% -+ 4.5% 15.6% -+ 51.9%
of total impact of total impact of total impact of total impact
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Free Resources—Find Reports and Follow Us

Kl facebook.com/narresearchgroup

v @NAR_Research and @Jessicalautz

economistsoutlook.blogs.realtor.org
(@ Dpinterest.com/narresearch/
. ® | instagram.com/narresearch/
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That’s a
Wrap...Questions?
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